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CHAPTER 10

10 Organic Search Engine Optimization (SEO) Tips

Throughout this book we've discussed everything you could possibly need to create a top notch
marketing plan for your business on the Internet. From paying for ads to creating detailed methods to
reach new audiences across multiple platforms, your campaign has been a wide spread net to build on
what you already have in your business. Amongst all of that, the primary goal is always to build a long
term search engine optimization plan that will allow you to reach more people organically, without
spending any money. To go toward that goal even more, here are 10 top tips to help in the optimization
of your website for free, organic listings for your website with select keywords in your niche.

Choosing Keywords

| won't delve too deeply into keyword research because, for the most part, you're going to find that
keyword research for your website is the same as it was for your PPC advertising campaign. However,
one thing to keep in mind is that you now need to worry more about the keywords that people will
search for regardless of whether they are buying or not. Additionally, you want to create multiple sets of
keywords including ones for:
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The landing page or front page is the most important of any of this content, but you're going to need to
focus more intently on the other pages in your website.



Domain Name and URL Optimization

The domain name you choose and use for your website doesn’t have quite the same impact as it once
did on your SEO efforts, but it is important that you spend a little bit of time considering what you
purchase. Most businesses will attempt to get the URL that matches the name of their company. Others
will have a branded strategy where the URL doesn't reflect their niche at all but they will be able to work
with the brand they have developed in the past.

For everyone else, it is important that you spend a bit of time researching and learning exactly what you
are getting with your website's domain name. Check out the current traffic numbers, how effective they
might be and how easy the domain name is to type into a browser. You may decide to purchase more
than one domain name if you find several useful URLs.

Additionally, the URLs that you use should all be optimized for SEOQ. This means that your file names and
folders should be effective in SEO concerns. Here is an example:

http://www.YOURSITE.com/keyword/keyword.html|

While this may not have a profound impact, it helps the search engines with internal filing and later
crawling when the keywords are used heavily in the text in this manner.

META Tags

There are two main META tags present in every web page that need to be filled out for SEO purposes.
Each of these META tags will be used by the search engine spider for processing and include:

KEYWORDS - the META KEYWORDS tag is used to enter as many keywords as you can or need to that
may not appear on your page. It is not supposed to be stuffed with keywords that you have already used
or misspellings of words (recently, Google started to penalize this). Any words that you research and do
not find good use for should go into this list.

DESCRIPTION - the META DESCRIPTION is slightly more important than the KEYWORDS tag because it is
used to describe the website to the search engines and is often used as the text that appears in search
results for visitors. Make sure to use at least your main two keywords and aim to keep it under 160
characters.

The META tags need to be different for every page on your website to be effective, so make sure you
don't copy and paste them.


http://www.yoursite.com/keyword/keyword.html

Titles

The titles of each page are about as important as the meta tags. Like your URLs, the titles will be picked
up in the HTML by search spiders and will be given special weight as keywords. | recommend using the
title of the specific page first, then a short description, then the title of the company. For example, a
good syntax would be:

Polishes and Waxes | Top Car Polishes and Waxes for all Makes and Models | CarPolishes.com

This Title tag would fill up just about all the text allowed atop a browser window while ensuring that the
primary keywords for the page are shown before anything else.

Navigation Structure

The structure you use in your website will be important as well for SEO. This comes about in multiple
ways. First off, how many levels deep you go will affect how many folders and keywords you can stuff
into your URLs. | don't recommend going any deeper than two levels. This will ensure you don't
overwhelm your visitors but that you also gain as much as possible in SEO benefits.

Additionally, you will learn how to effectively display and work with the content that you already have. It
will create valuable links within your website to other pages in your site.

For example, you'll want to have links across the top of your website that link to the various pages
within. Additionally, if you use images for these links, always have text at the bottom of your website
that looks like this:

Link [ Link | Link | Link

It may be out of the way and no one may ever click on it, but you'll find that the benefit you gain from
having keywords with links to specific pages on every page of your website is tremendous.

Keyword Density and Placement

Next up is the density and placement of your keywords throughout the text in your website. Keyword
density is more important than ever as Google is getting ever stricter about how much text is too much
when you start targeting. Usually a good percentage is between 2 and 4 percent, with 4 being the upper
end of what will sound remotely natural in terms of language.

However, in addition to density of your keywords, you also need to consider the placement of the
keywords. Keyword placement is important in only a few places, but because certain locations on your



website will offer additional prominence for those keywords there are spots where you should always
make sure to put them, including:

Headers - The headers of your pages and the titles of the page itself (not the browser window) should
always contain keywords.

Subheadings - Secondary headers or even the third or fourth level will still put additional emphasis on
your keywords so make sure to put some there as well.

First Paragraph - The earlier keywords appear on your website, the better they will perform, so make
sure to get some in the first paragraph or earlier if possible.

Links - As mentioned before, always place keywords within links on your website as they will be more
valuable that way.

Make sure to balance the keywords well too - don’t stuff all 4% of your keywords in the first 100 words
of the text. Always balance them throughout - just make sure to get keywords into those locations if
possible.

Inbound Links

Inbound links are the single most important aspect of SEO when you're dealing with Google. They are
the basis for the algorithm they use and if you want to rank well for your keywords, you need to get a
good number of them pointing to your website.

The first thing to consider is what anchor text is used with those links. Anchor text is the phrase or word
that is used to hold the link. For example, a link might look like this: http://www.LINK.com or this: Link

The second one has anchor text of "Link". If that was your keyword, the inbound link here would give
you credit for a link coming in for that word. It makes the link more valuable and your site will rank
higher for it. There are a few more things to consider as well, including:

The Value of the Link - The link needs to come from a valuable source. That means that getting a link
from a page with a Page Rank of 1 or 2 is not going to help you out very much. In fact, this might only
hurt your site. Rather, aim for sites with Page Ranks of 3 or higher to link to you.

The Number of Links - The number of links you get for each keyword will greatly benefit you. However,
don't misbalance them. While you don't have all that much control over which keywords are used, you
should still spend a bit of time trying to get a nice mixture of them for each major keyword on your site.


http://www.link.com/
http://www.link.com/

The more inbound links you get, the better your site will perform. Make sure to build relationships with
other site owners, send out lots of viral content and write lots of articles to help build this number up
(all things outlined in this book).

Directory Listings

Another way to build up your number of inbound links is to get your site listed in various directories on
the Internet. There are two types of directories you can choose from - paid and unpaid.

The paid ones, such as Yahoo! are going to provide higher quality links but are also going to add up very
quickly. If you are going to pay for any directory listing, | recommend the Yahoo! directory. If you decide
to aim for other paid directories, here is a list of ones that have been effective for many website owners
out there:

Business.com - $299 — PR 7 (Page Rank of 7)

Starting Point (www.stpt.com) - $99 - PR 7

Best of the Web (www.botw.org) - $149.95 - PR 7

Ezilon (www.ezilon.com) - $250 - PR 6

WOW Directory (www.wowdirectory.com) - $43 - PR 4

Skaffe (www.skaffe.com) - $29.95 - PR 4

WhatUseek (col.whatuseek.com) - $24.99 - PR 7

But in general, you're going to want to create a long term strategy that uses more free directories than
anything else - they are easier to get listed in and they will provide just as many valuable links. The
problem only lies in how long it takes to get listed.

Universal Directories - The overarching directories that anyone can be listed in include the likes of
DMO?Z, the largest directory on the Internet. However, it can take upwards of three to four months to be
listed, if not longer when your niche or category is a busy one. Make sure that you submit early here.

Niche Directories - Additionally there are numerous niche directories that can be used as sources of
traffic for your website. You will find that these sites will generally be easy to find when you type
"Keyword" + "Directory" into the search engine. Whatever your niche is put that in as your directory.
You'll be able to get quite a bit of options this way.

| recommend every website to list itself in at least 5-10 directories, whether they are paid or not. There
should be plenty of free ones out there to choose from, so always start there if you can.
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Indexing and Analytics

Next on the list of valuable SEO tasks to accomplish is indexing and analyzing your content. You want to
be sure that you always keep good track of what your website is doing and what you can improve. This is
where Google Analytics comes in.

Using Analytics

Google Analytics is a basic, free web service located at http://analytics.google.com. You can login to the

service with your Google login and sign up your website for the service fairly easily. Just install the code
that they ask for in the bottom of your main page and you'll be able to go in and check in on the
content's performance in different time periods.

The most important parts of Analytics though are the reports that tell you how well your website is
performing in terms of incoming traffic. Click on “Traffic Sources” and you will see whether you are
getting hits from websites, search engines, or direct hits. You will then see how many hits for each
source, what keywords were used, how long they stayed on the site, what they clicked on while there
and where they went when they were done with your site.

Check to see how your traffic is being generated and then take notes of how you can improve it. If you
see that your hits from Google AdWords are staying on the site for an average of 10 minutes, brainstorm
how to get those people to convert into sales more often. If you see that you are getting 150 hits a day
from a specific keyword, start writing more articles a day for that keyword and blog about it to drum up
more traffic.

This information is invaluable in getting the right tweaks put into place to take advantage of your
website at the peak of its performance levels.

HTML Structure

The final thing on our top 10 list is the HTML structure of your site. Many people want to go for glitz and
glory. | recommend against this as much as possible because in general it will only result in wasted
opportunities for your site. You need to be sure that you can effectively fit the keywords into your site
as much as possible and that you remove any unneeded clutter from the pages. Here are some tips to
keep this from happening:


http://analytics.google.com/

Less JavaScript - JavaScript is infamous for cluttering your HTML and watering down your SEO activities.
Make sure to put in as little as possible and ensure that you have a good balance of text in there to the
code.

No Flash - Don't use Flash if you want to keep text as prominent as possible. Search engines skip over
Flash as they have no discernable value for visitors.

Text Instead of Images - Don’t use images for text if you can help it. Buttons and banners may look
good, but they cut down on how effective you are going to be with the site's SEO campaign.

Clean Text - Keep your text clean and clutter free. This means that you should not use duplicate content
from anywhere outside your site, you should not load it down with numbers or unnecessary symbols
and you should stick to well written clean content that your visitors can get something out of.

If you use all of these SEO tactics effectively, you're going to find that your website performs better on
almost all fronts. The best part is that throughout this book, you'll find dozens of little tricks and tips that
are going to add additional value to your website in terms of SEO and beyond. From distributing articles
to writing a blog, you'll find that everything you do will ultimately help with SEO if you do it properly and
consistently.



SPECIAL OFFER - VIDEO MARKETING
$297 for a Slide-Show Style Video
($497 Value)

1. (1) Video Creation Featuring Your Product or Service

2. Distribution to 10 Top Video Sites
3. Free to Use However You Want

CLICK HERE TO ORDER

SAMPLE VIDEO:
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CHARISA PRUITT

& THE SEO ALLIANCE TEAM
"Your Online Marketing Partner"

CALL 800-385-6475

Local Online Marketing for Your Small Business

“3 Simple Steps to More Prospects, More Clients, and More Profits”

Charisa Pruitt & The SEO Alliance Team partner with small businesses to do their internet marketing for
them so their customers can find them online using 3 simple steps to more prospects, more clients, and
more profits.

What Does S.E.O. mean to us?

STEP 1: S - Search engine lead potential — We do the research to make sure you’re marketing online
using the keywords buying customers are actually using to find your products or services without
knowing your business or website name.

STEP 2: E - Everything done for you — We generate all the high quality content for your website,
articles, videos, blog posts, etc. All key elements to get to the top of the search engine results.

STEP 3: O - On-going maintenance — We monitor, maintain, and build your internet presence on a
monthly basis so you can concentrate on what you do best and that’s running your business.

We like to create win-win situations for our clients and ourselves and for this reason we don't work with
every business. We only work with clients we know we can help.

If you'd like to see if your business qualifies for what we have to offer, please request a free evaluation
today!

CALL 800-385-6475 or visit our website www.SEOAIllianceTeam.com
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